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Expectations of Museums 

• 13% indicated no clear expectations regarding museums 
• 11% commented on lack of awareness and need for better publicity 
• Positive comments about the range and diversity of exhibits 
• Twenty-two respondents were interested in exhibits with some kind of local connection to the history 

of SLU, the Jesuits, and/or St. Louis 
• Closer connection with the university’s educational mission, enriching the university curricula 
• Desire for a variety special events to be held at museums 

 

Focus group comments echoed those above, and the respondents expressed their gratitude at being asked 
for their opinions. 

 

Future Actions 

Goals 
• Increase promotional efforts of museums benefits to students, staff, and faculty 
• Cultivate relationships with faculty to make them aware of course-related benefits of particular 

exhibits or artists 
 

Implementation 
• Formulate a marketing plan to faculty, emphasizing the improved academic outcomes for students 

who visit museums 
• Work with faculty to increase integration of museums with course curricular needs 
• Increase visibility of museums through signage, social media, Newslink 
• Change or expand museum hours 
• Offer social events for students or targeted audiences 
• Consider forming an advisory board with a Development staff person on it 
• Collaborate with other museums outside the University and with Grand Center arts programs 
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How Faculty and Staff First Heard about SLU Museums 
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What Respondents Most Enjoyed about SLU Museums 
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Students were asked “When did you first hear about the SLU museums?” (See Appendix A, Q2a.
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visited SLUMA. A very small percentage had made recent visits. Within the previous 30 days 42 of the 
respondents (5%) had visited Cupples House, which was the highest among the three museums. SLUMA 
ranked the highest for having visitors within the previous 3 months, with 48 (6%). 
 
Th
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positive comments, further supporting the positive perception of the museums among members of the SLU 
community. 
 

Selected Findings about Expectations 

The most striking aspect of the responses to this question was the lack of any clear expectations regarding the 
museums on the part of many (48/368 – 13%). This was the largest proportion of respondents that could be 
grouped in a common category. There was also a large number of respondents who indicated that the 
museums could do a better job of creating awareness of the presence of these institutions on campus. Forty 
respondents commented on the lack of awareness and the need for better publicity (11%). The following 
comment is typical. 
 

“I would like to raise awareness about [the museums]. Send out more information about them. 
I don’t know what they are about, I didn’t even know we had museums at school. The times 
and dates when they are open should be more widespread.” 

 
There is probably a degree of correlation between these two categories of response (lack of expectations need 
for awareness); as one respondent said: 
 

“I did not have any expectations due to not aware SLU museums existed.” 
 
On the other hand, the lack of expectations does not necessarily correlate with a lack of interest as indicated 
by the following comment: 
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Another “expectation/desire” mentioned by several was for special events to be held at the museums. The 
kinds of events specified was quite varied and included wine and cheese receptions, tea parties, events hosted 
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Curriculum integration 
In a major reinforcement of the survey comments, faculty asked for advance notice of the exhibits to better 
plan for instruction (e.g., notice in October for planning the instruction in the coming spring semester). 
Besides Fine and Performing Arts, any number of disciplines could enrich their curricula and other scholarly 
activities (e.g., conferences) by having faculty as part of exhibits/events planning. The need for cooperation 
between museums and departmental curricula and subject education was suggested. Further cooperation 
was suggested with professional museum staff and faculty from different departments and students’ 
participation with employment/internships, even perhaps developing a Master level class on Museum Studies. 
Focus group participants liked the idea of distributing a Museum Use guide specific to individual 
departments
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APPENDIX A: QUALTRICS SURVEY QUESTIONS 
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Q2a - When did you first hear about the SLU museums? 

 

 

# Question 
First year 
(undergrad) 

 
Sophomore 
year 

 
Junior 
year 

 
Senior 
year 

 
During 
graduate 
school 

 

Hadn't 
heard of 
this 
museum 
before 

 Total 

1 
Cupples 
House 

80% 345 2% 9 1% 3 0.2% 1 9% 39 9% 37 434 

2 MOCRA 60% 259 10% 45 3% 11 1% 5 9% 37 18% 77 434 

3 SLUMA 32% 140 10% 41 4% 19 1% 6 8% 36 44% 192 434 
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Q2b - When did you first hear about the SLU museums? 

 

 

# Question 

While I was a 
student at 
SLU (if 
applicable) 

 

Within my 
first five 
years on 
campus (as 
faculty or 
staff) 

 

5th – 
10th  
year on 
campus 

 

10th 
year 
or 
later 

 

Hadn't 
heard of 
this 
museum 
before 

 Total 

1 
Cupples 
House 

16% 58 67% 248 5% 18 2% 6 11% 39 369 

2 MOCRA 8% 31 66% 244 8% 29 5% 17 13% 49 370 
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Q3a - How did you first hear about the SLU museums? 

 

 

# 
Questio

#

#
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Q3b - How did you first hear about the SLU museums? 

 

 

# 
Questio
n 

A fellow 
staff 
membe
r 

 

A fellow 
faculty 
membe
r 

 
SLU 
Newslink 

 
Campus 
ad/flyer 

 
Social 
medi
a 

 
Walk-
in 
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Q5 - How many times have you visited a SLU museum? 

 

 

# Question 1-2 times  3-4 times  5 or more times  Never  Total 

1 Cupples House 29% 231 12% 99 
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Q6 - When was your most recent visit to a SLU museum? 

 

 

# Question 
Within 
the last 30 
days 

 
Within the 
last 3 
months 

 
Within 
the last 
year 

 
More 
than a 
year ago 

 Never  Total 

1 
Cupples 
House 

5% 42 4% 34 15% 123 28% 219 48% 379 797 
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Q7 - What do you most enjoy about the SLU museums? 

 

 

# 
Questio
n 

The 
exhibi
t 
space 

 
Art-
work 

 

Guided 
tour of 
the 
museu
m 

 

Self-
guided 
tour/  
browsin
g 

 
Museu
m staff 

 

Noncon-
ventional 
learning 
space 

 
Othe
r 

 
Haven'
t 
visited 

 Total 

1
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Q8 - What are your expectations of the SLU museums? (For example, what kinds of exhibitions would you like 
to see, or what kinds of events would you attend at a museum?) 

[35
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SLUMA - The fresh exhibits that are set up and displayed. Cupples - The rich look of the building and its 
furnishings MOCRA - The religious significance of the displays 
would enjoy more exhibits with diverse population & representation for my students to see and prompt class 
discussions 
I like to be left on my own. 
St. Louis history 
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Exhibits that relate to the St. Louis community as well as show something new and fresh. 
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Just more advertising because I had no idea they existed. Just interesting art pieces and collections like 
Washu has. Also maybe student event nights! Speakers, local shows, etc. Wine nights for older student and 
professors and grad students. and other types like that to get attendance. 
Exhibitions that are diverse across cultures and inclusive of various communities. 
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I am open to all kinds of exhibits, as I love museums in general! I think that having an open house for faculty 
and staff (if this isn't already being done) and advertising this in the Newslink might be a good idea. Also, for 
those who are members of the Vitality program, it might be good to partner with HR so that faculty and staff 
can earn points for walking to and around the museums. We love points - and walking!  And honestly, the first 
and only time I went to SLUMA, I told the gentleman at the front desk that I wanted to get my exercise   while 
also enjoying what the museum had to offer. He suggested I start from the top floor and work my way down, 
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I would like to have better advertising for any exhibits. I would go to more if I knew about them. I like history 
exhibits, like the WWII one last year. 
I would like to see more historical exhibitions. I also would like to know about any events that occur when a 
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To be successful 
Contemporary and local programming is always good. 
I'll leave that to the staffs of the museums 
Increased workload and sub-market compensation make discretionary time for museum visiting a luxury I 
cannot afford. 
I enjoy being in the museums. It would be great if more meetings or social events were held there.  If I'm 
already attending something there, it is easier to browse the museum. Otherwise, I find it harder to get there 
SLU museums should preserve and exhibit works of art most relevant to the university and its mission, and 
educate visitors about these works. 
I have only attended the Cupples House Museum, but I would like to see more interpretation of the building. 
Cupples was a huge figure in St. Louis history, and I don't feel like I knew more about him after walking 
around his house than I did before. I would like to see my events here that are focused on St. Louis history 
and bring Samuel Cupples to life. 
More possibilities for pedagogical programming! 
I would like more students to know about and to visit the museums, perhaps as part of a course. I enjoy 
exhibitions that show off the museum's collection, that provide detailed text labels, and that offer guided 
tours (with, say, the curator or other exhibition staff). I would like to see SLU museums provide events that 
specifically cater to a younger population (like, say, 25-35), that take place in the evening and provide a 
"different" kind of museum experience. I'd also like if SLUMA participated in First Friday events. 
To significantly contribute to the enriching of University curricula.   To prepare students for their lives after 
graduation through creative thinking. 
New exhibits, classic and contemporary, local, regional, national, or international, or by artists, famous or 
young and new in the field, etc. 
When will Father Biondi's palatial suite become an exhibit? 
Their exhibits are really interesting 
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Q9 - Do you have any other questions or comments about any of the SLU museums? 
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Are they open to students? I did not know Cupples House was a museum 
when are they even open bc i have no clue as to when they are in operation 
I love them. 

Since I have never been to any of them and I did not know we could visit the Cupples House till now and I 
am a sophomore!! You should advertise that the museums are open! I would love to visit but never know 
when they are open! 
I like the outside of the Cupples House. 

The University needs to do a better job of getting the word out about the museums.  A lot of people on 
campus think that Cupples House is just another building on campus and have no idea that it's a museum 
(especially students) 
You're doing a fantastic job!! And looking at the art with carefully selected classical music is even more 
enchanting. 
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SLUMA and MOCRA can be great spaces for reflection and contemplation. I don't really think of Cupples 
House as a museum, more as just a quaint, well-preserved piece of architecture. 
We do boy know the events that happen in the museums. 
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Focus Group Responses 
1. When you visit a SLU museum, why do you go? 

 
Optional follow-up question: Why do you choose museums as something you go to over other options? 

 
• As an artist, I distinguish between galleries and museums – each has a different, distinct function: 

museums are non-
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• Personal interest in museums (e.g. humanities, artifacts) 
• Family connection 
• Bringing prospective student or visitor, high school students like MOCRA 
• Parents are impressed with Cupples House and SLUMA 
• I like the upper floors in SLUMA 
• Try to see all student & faculty exhibits 
• All kinds of events: Live events, speakers, big party events, interactive events, book events, viewing art, 

attend lectures, openings, artists’ talks, specific exhibits, donor events, something historical or 
biographical. 

• Use MORCA for staff meeting, for reflection 
• SLUMA openings only 
• Space: Beautiful room, creative process, can use catering service, offer more mutual ground, not only 

for SLU; Cupples House: Lower level is good. 
• For teaching, it’s another way into topics for students; there is a learning component not represented 

otherwise on campus, including lectures 
• Museum provides perspective, innovative ideas from artists’ perspective who expect a larger 

experience from museum, in both size and content due to the nature of the museum: non-profit, 
educational, social environments 

 

2. Are there obstacles that keep you from going to a SLU museum? 
 

• Hours, not aware of current hours 
• Virtually impossible to determine when Cupples House is open to public 
• MOCRA and SLUMA have good hours, not sure about Cupples House 
• Hours are short due to staffing, but not a hindrance with classes that you can schedule; crossing 

Lindell is hard; sometimes forget to go – postcard would be helpful reminder 
• Closed in morning, not open on Mondays 
• Hours fluctuate 
• Feels empty – off-putting to have no one around 
• Difficult to go at lunch 
• No one nearby to ask a question at SLUMA 
• Proximity: Have to take buses, Law school is far from the campus 
• Open hours: MOCRA hours are short; they’re the same time as work 
• Parking: For off-campus/alumni people, parking is a huge issue 
• Awareness: Don’t know hours, events, exhibitions going on; lack of awareness 
• Time: Don’t have time to go; evening events are harder – I can attend lunch events 
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(Follow-up question) When would you be most likely to visit? 
 

• 4:30-6, towards end of day; are museums open on First Fridays? I was a Grand Center tour guide –
didn’t include SLUMA 

• Various needs. Evening and weekends, lunch 
• Flexible hour is good: MORCA is good to accommodate with their event hour request 
• I go any time and adjust schedule when possible – it’s not the hours but what’s going on at work 
• With our old email, I used to be able to see museum entries; it would be nice to have calendar settings 

to say what’s happening at the museums 
• Now we could do it manually; it would be nice to have “Museums & galleries @ SLU” calendar to add 

and receive notifications – could turn it off, as needed. Other calendars, e.g., “Events at SLUMA,” 
“Student show opening” 

• Perhaps a weekly or monthly newsletter, like Reinert CTTL, SLU Service, etc. 
 

(Follow-up question) How far in advance do you usually make plans for social/cultural activities? How 
much advance notice do you typically desire for these activities? 

 
• 1 week 
• A month or more – pretty far in advance 

 
(Follow-up question – faculty only) 
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• Well, even before a vision – a mission – “Why do we exist? What is our reason for being here?” even 
before a mission – what is the reason for our existence? 

• It feels like it’s a fundraising vehicle geared toward support of donors; I support and understand that 
and I bring students because I’m asked to support; but it doesn’t feel like they support my students’ 
education 

 
(Follow-up question) What would that look like? 

 
• [Group participant #5] is right – the mission should be clarified and should include the education of 

students; faculty and student exhibits should be in SLUMA; there should be staff educated in all 
aspects of museums, backgrounds in education backgrounds, with professional experience, to 
educate in curation, installation, etc.; integrate in to curriculum; integrate student education into 
exhibits, etc. 

• I just assumed that was the case 
• Not part of planning – we get a postcard just like you; no contact with Asian Studies for Asian art 

exhibit, etc.; should be academic partners to plan exhibit schedule, etc. 
• There should be Master Classes – University-wide – with History, etc.; there should be departmental 

curation – even with University’s own collections 
• Exactly – for student participation – 
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3. What suggestions do you have to make the SLU museums’ exhibits, spaces, and 
services better known to faculty, staff, and students?  

 
• Any kind of digital/online presence would be helpful – in every Newslink, wouldn’t it be cool to have 

an art piece for the day with a blurb, and then hours included; have seen MOCRA ads on campus, but 
not SLUMA or Cupples House; arts kiosk in middle of campus for passers-by; expand e-mail list; 

• calendar of event e-mail for faculty, staff, & students, or in Newslink showing hours, exhibits, etc.; 
• recall seeing virtually every MOCRA event advertised, but not so much the others, except some for 

McNamee Gallery in Cupples House. For MOCRA, they seem to do a really good job of promoting 
upcoming and ongoing exhibitions, not so much SLUMA. I tend to pay more attention to SLUMA 
because I’m a fundraiser and the collection may be from a donor. Notice the Urban Wanderers exhibit 
every year, imagine it’s because the animal rights group probably does a better job promoting than 
SLU does. 

• Cupples is a huge name in STL history, but SLU barely even takes advantage of it. Promote that so you 
get history groups of people – not just history people, but everyone connected to STL history and 
culture; 

• If I had advance notice of the exhibits, I could better plan for instruction – barely know 2 weeks in 
advance; working with FPA faculty to develop exhibits mostly related to SLUMA and MOCRA. Learn a 
little bit because of Fr. Dempsey being in FPA. 

• Professor Bush from English took us to SLUMA for a class, and it was one of the more interesting 
classes; art submission contests would be good. 

• Art integration at the collegiate level. Any number of disciplines could enrich their curriculums. 
• I volunteer at the History Museum, that provides a printed schedule going out two years that helps 

with planning 
• Family weekend or Santa events 
• 
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• Could do a social media “object of the day” – just pull something out of one of the boxes in the 
collection – the Science Center does this and I follow it 

• Are there programs (departmental) for archivists, museum studies? 
• No – but Art History, American Studies, Studio Art – all have students with interest 
• We’ve discussed museum studies program with the director, but never launched 
• We’ve offered to curate from the collection 
• There’s so much art on campus 
• Is there a database/catalog of the art? 
• Yes – not sure if it’s publicly available 
• You can get art to display in your department; not sure of process – online catalog, request certain 

pieces 
• Including students? 
• If the question arises, we could get things out front – other universities have links to arts – like with 

sports, academics – in a place of primacy – demonstrates their importance at the university 
• More integration, more attendance; invite authors whose subject matter goes with exhibit somehow, 

even indirectly; have talks in the space not necessarily about the exhibit. 
 

4. What types of exhibits, events, or other museum programming would appeal to 
you? 

 
• Combine events for better participation, like meditation and gallery tour; 
• form an advisory board with students, faculty, and community; 
• place someone from Development on planning committees to raise money at events, 
• host events during Fall Break; 
• roll-up events into cultural opportunities; 
• more activity-based programming – could be fundraisers like drink wine and paint. 
• Use social media to attract people – have Jesuits host an evening of reflection; 
• bring in easy, low-key entertainment like photo booth, trivia, improve group, A Capella groups; 

quartet at SLUMA would be fantastic 
• Anything involving music; in all different forms on music-related exhibitions 
• For students, not much for food 
• Depending on the nature of the events, use food and beverage as an attraction (e.g., cookies). For 

example, opening reception, closing reception. 
• wine tasting in Cupples House 
• Art and wine 
• Depending on the events, pay or not pay 
• Not pay, free events. 
• Nobody coordinate the events and help set-up. Faculty has to find out by themselves 
• 
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put up exhibits, see professors’ art, see other professional artists’ work; part of SLUMA should be given 
to Fine and Performing Arts for these exhibits/curation; the exhibits are solely to educate –they are 
built into the major and minor – all for education – 
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6. What do the museums seem to be doing well? In what ways could the museums 
improve? 

 
• Diversity is good, but I would like more historical 
• More programming – things to get people in the door and introduce them to the venue 
• History Museum had the “history clubhouse” to get kids involved; offer something to people who are 

otherwise not interested in art 
• SLAM re-enactments; would be great to have outreach to some of the community local schools 
• Parking information (if free) would help get outsiders in 
• Promote the museums as part of the whole Grand Arts district. SLU should take a greater stance in the 

arts – needs an investment from the university 
• Good job of new exhibits with various types of art at SLUMA 
• Museum staff is very responsive to student groups at SLUMA – willing to trust students and are flexible 
• Museums have odd hours 
• SLU doesn’t offer a museum studies track – why? 
• Offer summer internships to students 
• Reach out to teachers in community, not just SLU 
• Bring in kids from Grand Center arts academy – field trip 
• MOCRA’s Podcasts are wonderful (doing well) 
• Awareness (improve): communication is the key – one-point contact; centralized website 
• Tour 3rd floor of SLUMA for new students during student orientation to learn about Jesus mission. 
• Bring students to visit 
• Connect with University’s other events 
• Survey students 
• Connect with University’s other events to have exhibition on the related events across campuses 
• Collaborate with Grand Center art district, collaborate with other museums. 
• The food at receptions is delicious 
• SLUMA, Cupples physical spaces are well-maintained; the experience that a patron has is very positive 
• Concur – I walk in the museums just because they are beautiful; Boileau; Pere Marquette 
• They are impressive spaces with art in them 
• The chess museum (World Chess Hall of Fame) does this well – integration of art history, curators, 

music – they understand this; not apples to apples, but a goodish example of integration into the 
community  



Awareness of SLU Museums 2017 

Appendix B (Focus Group Questions & Responses) Page 10 

7. Do you have any additional thoughts or ideas about the SLU museums that we 
haven’t discussed? 

 
• How are museums and libraries working together, functioning? 
• Suggestion: Some sort of friends’ board for the museums, or expand “Friends of the Library” [SLU 

Library Associates] to include museums, particularly if goal is to grow awareness outside SLU 
• Libraries are almost purely academic, whereas museums have more outreach. In the past, under the 

previous president, museums were used as more of a fundraising tool. It would be beneficial to make 
the museum operations more academic. 

• “Friends of Library” have done an amazing job with Literary Award. The museums could try to come 
up with some kind of event like that. As a fundraiser, I’m astonished there is no dedicated 
development officer/fund raiser for libraries and museums. Ten or so years ago there was one. For 
whatever reason, that went away. If you want to grow awareness outside of campus for these cultural 
assets, that is what Development does. We’re the salespeople for the university. [I] Do the same kind of 
work for Enrollment. I feel Mr. Cassens could advocate for a line in development, with good 
justification. Members of the FOL board could be cultivated even more. … [I] Spent years in 
fundraising at UMSL, including the Mercantile Library, which was an amazing resource to bring people 
from outside of campus. I think the academic mission can serve/dovetail nicely with more charitable 
work. Not mutually exclusive. Example was Illuminated Manuscript exhibit. 

• As a student, I went to museums as part of a project. Hands-on learning from that environment was 
more helpful. 

• Museums are a public place where people can feel welcome. It is a lost opportunity if it does not get 
more support. 

• Have museums collaborate with tours of other museums like the Kemper 
• Beyond art is the building itself – might be interesting tour of history of SLUMA building; history 

information of SLUMA building has already been collected 
• Regularly scheduled tours at museums are needed 
• Architectural tours of all SLU buildings; St. Louis Landmark Society can partner 
• I have archives and historical information already collected; lots of talent and ideas are available within 

SLU community; should offer ideas to other campus groups 
• Fall Welcome option 
• SLU is rushing into STEM; museums can carry torch for the arts 
• STEM is now STEAM; more marketing needed 
• Hold events combining things like engineering students and art 
• Interested in how purchasing and collection development decisions are made – I have no idea 
• [after close] Social media idea: take a photo at any location at SLU, including museums, of paintings, 

sculptures, etc. – post with “Where am I?” or “Where is this?” – has used effectively – spurs interest 


